vl I
xn'JE'uoz!Joq'dM'se!qun
"sasuodsal 419y} Jo anjen Jo Ayjenb p
. L/XS8LTZON/d3) Awouodg
9 ue sde|ye1d|N Aue a1enjens o d) 199ys3yiom uondadis (
Y p INEISIN en| ¥ (e , ) 3193y n d je1biq paisniy e 4oy saseig d1uwyiliob)y 1surebyy siasn bunednuewsy :seigun
anjep wedniped syl asn ybiw noA ‘Ajjeuonnippy "a1egap pue :D¥Sd3 ybnoays papuny
uoIssNdsIp 404 sa1rlunuoddo Jayliny apinoad osje ued sdejeisin
oyl '(SdEV\]ElaV\l Jop|oya3jels uo uoildas 1Xxau ayl aas) S19Y1o |euolleusalu] 0y 931y24eys-|e1diawwodUoN-uoIINg 1Y
Jo siayewhdrjod ‘Aiasnpul Abojouydal ayy ui bupiom sjdoad s suowwio) dAleaI3 Japun pasudIT
Kq 01 papuodsai aq Aew 11 ‘suljuo paJeys si adedsisni| JnoA 1
q 01 pap q }H duljuo paJeys S| SENAL H ; 8102 s1250q0.d Aq paysijand
JXON SuaddEH Jeym ' snbuy 821y Aq suoiessn||
5 aue 3|10 Aq paubisaq '3 PaHPT ‘USIILIM
H JooqpueH 11|00] ssauldleq seigun
'sbui1119s dnoub 10 sse|d ul SaNss| ssNJsIp 0} WY} 3sh pue '
sadeds)snJ] JaY3l0 JOJ BIPSW [BID0S pUB 3}ISgaM ,Seigun INo 3Pay)d :
adessysna H6erysey ayl Yum (193Hm] E
¥ weibeisu]) eipaw |BID0S pue 3}ISgaM ,seigun uo 3} 3sod ||Im apn E
Buiag-jlam [enaia ETGETIET Aressadsuun abpajmousy ansnf uonuaAIBUl |ewdojur E
|ngmejun Jeljiwejun Jlejun uowwodun ssau||l ebaj1 paioubi @ueisoubl E
3|qerojwodun urepdUn asemeun yingy. mojjoy uapply Yeay synopuey !
Isnay ann Kuaisedsuen paypen paydey dissob poob auinuab :
padwems uonidsns @duej|i2AIns aepns puauy wopaaiy 231y |ew.ioy E
|eniuadns uonsabbns |enuelsgns ssans Buimojjoy a1qqnq 4931 sl uondy '
abuens padAyoassys onb smejs meys Jeijiwey as|ey SMBU 3ye} diey :
piepueys pijos |eros pateys ey pauojdxs adedss Awaus :
Buyjjes pETREL Kajes anowns uondAnus pa|qeus paiamodwa Jaquieyd oyda E
sa|ni ysiqqna s MaIAaL Siweuhp uondensip uondnusip 19119q51p |
uondLysaI uoneindai uopejuasaidal 3|qela1 Juasapip paydeap yidsp |elusp :
paseajal suonenbas puswiwodal Ayjeas aARIuyap uondarep 19buep ERIETEVITGH) :
uoljjagas sbunes 1addnd 1soy0ud |o13u0d uoiBuUod uoisnjuod Ajwioguod :
uonaoid wjoud ayeaud foeaud asiwoadwod uowwod 3|qeyojwod pauyuod E
pajuanaid ainssaud 1amod aanisod pasop 1eap wiep aloyd :
|euosiad uoissiwiad paumo uado sbueyd Ay urenad |esuad !
aindsqo |ewou aanebau Kiessadou abes Buihng seiq 191199
paioyiuow ajeiapow Isnasiw |Bur F I10} Bulaq Ineyaq siauieq uobempueq
6 I I I 50| peq aleme pajewoine uonuane
sajoydooj dn paxpoj uoneso| sal| paydene Kaixue snonbique pamojje
asuadl| |eba| sme| Inyme) uomdppe pabpajmowpe  a|qejunone ssaxe
spiomAd)|
’I008ANVH LINTOOL SSINUIVA SYINN

UNEIAS

15

Sketches

EXPLOITING DATA

A ©
i

BURST THE BUBBLE KEY

oN
—
(133

ADDICTION

OPEN BOOK

| g | “ ¥ @@ LK"
wth i . a r Ay “ “

BT
Ry
v

)

2
2

Eaé ;
o=
ﬁ%ﬁ LY o
Ve = i ool
DIGITAL SWAMP ‘ CAGE / PRISON DATA OVERLOAD BEING PROFILED




9¢

3N e X0'SH@SeIqun : 3e sn |lewd

¢|eJauab uj siasn Jo ‘sjdoad bunoAk

}O seduaIadxa ay3 noge ajow puelsispun nok padjay 3} sey -

{0} PaULSISI| Ud3( dABY Seapl JNoA |99) noAop —

¢ seapl InoA ssaudxa pue a3e|ndiye noA padjsy i sey -
ipaseiqun pue Aypomisniy Uie) wayl uo puadap jeyl swalsAs
dul|uo ay31 pue swyilobje axew o1 uaddey aas 01 31| pJNOM

noA 1eym 1noge uotuido umo inoA wuoy nok padjay 1 sey -
i9Jeys noA ejep |euosiad yonw moy

pue swa}sAs suljuo 40 asn UNoA abueyd 01 noA paJidsul 31 sey —
édiegun Jo Ayriomisniiun ‘paselq ag ued swyyioble

MOY }O ssauaieme JnoA Buisies ul [ndyay usaq 3l sey —

DBQPa34 JO SJUSWUWIOD SWOD[SM I\

)oeqpas} sn puas

UOI11eONPA/WO0D" 0 MMM — 9ZIsa}lg Ddd

€00/-sdnoubes/610 9931's9}Is — pJepuels £00/d 4104 sased asn 33|
wod Bbiaquoo|gqmmm — Biaquoo|g

wod edjjgndoid-mmm — edljqndo.d

W02 BdJUYII3SIe — BIIUYIDISIY

W0 0powzZIB MMM — OpowZID

wod ueipienbayy mmm — ueipiens ay |

NNA0D sy MMM — 9AIINdXT A1ajes B yijeaH

NNSYU'MMM — DIIAIDS Y} |BSH |euolleN

3}N°640"0dI"MMM — JUOISSIWWOD) UOIFeWIOLU] N
wod'syybruewnyAyjenbammm — uoissiwwo) siybry uewnH @ Ayjenb3
3N°B10"DIIAPESUIZIHDI MMM — DIAPY SUSZIHD

:Buipndul ‘suoijesiuebio eIpaWw pue saxs ‘saIpNls
YdJeasal JUaJIaip Auew woly padInos Sem spaed dy3 404 JUSIU0)D

$324n0S

YOOEANVH LINTOOL SSINEIVE

UNEIAS -

UnBias Fairness Toolkit Handbook
Giles Lane

2018-08-31 & CC BY-NC-SA

Published by Proboscis

A project of the Horizon Digital Economy Institute
(University of Nottingham), University of Oxford,
University of Edinburgh & Proboscis

unbias.wp.horizon.ac.uk

made with bookleteer.com from proboscis

4

2,4,6,8,10,12

http://bkltr.it/21aV46E

"91eqap JIA dIjqnd BUIAJOAS ue 03 3INQ1I3IU0d pue sadedsisni]
9y} Ul pasied sanssi Y} 03 puodsau (s1axew-uosidap pue Adjjod

‘s1aydieasal ‘Aysnpul) sispjoyaels djay oy — sdepyerspy e
JewJoy a|geaJeys e ul sanssi ay3 noge sbui|oay

pue suondadiad J1ay) ssaudxs ajdoad djay 01 — sadedsisniy e
!Aem Buibebus ue ul sanssi ayl 1noqe Ajjed1Ln

Uiy} pue aiojdxs 01 9jdoad d|ay 01 — spJe) ssauaiemy e

:sped ulew 934y3 JO SISISUOD 113]|003 BY |

‘asned ualo saibojouydal yans

1ey31 129449 Buisiwole [enpIAIpUl dY3 01 1SeJIUOD Ul ‘2ininy ay3
Buruibew o1 yoeoidde aA1123]|0d aiow e Buirpioddns — burop pue
buiyuiyy 21a13 104 Inq ‘BujuIyl [€21311UD 10 3sn[ 10U dJe 5|00} By |
"SSQUUIBLUN BUI[UO O SANSSI SsaIppe ued 1eyy sabueyd a|qissod

uo 129|431 0} pue sadualIadxa duljuo adeys swyiliobje moy
1noqe anbojelp J1A1d Jijgnd e a1e|nwWils pue ssaualeme ajowoud
01 Bbulwie syndino 1aloid Ino 4O BUO SI 1Y|00] Ssaulleq Ayl

‘e1ep [PUOSIad JO UOIID||0d PUE JUSIUOD

}O uoijesijeuosiad aAISSaIXd aY3 JO ‘sapniie padipn(aid 930Ul
1By} s} nsaJ yoaeas bupnpoud ‘elpaw [e1D0S UO pealds 03 JUaU0d
aye} buid|ay Jo wJo) dY3 Ul ddULISUI JOJ — SSWOIINO Jlejun Jo
paselq a>npoud (Ajjeuoiluaiuiun Jo Ajjeuoirualui) ybiw sassadoud
dIWwyIob|e yd1ym ul s9dueIswndIId Ul palsalalul Ajaeindiyied ale
S/ "ubisap wyiob|e 40 $9559304d By} pue $O1IS }1DUJDIUI UDALIP
wy3iliobje Jo aduauadxa Jasn sy saiojdxa 123loud seigun syl

‘91| AepAiana ayey|dey) pue abeuew eyl saindnaiseljul Jabie
9U31 UIYLIM SB [|9M Se ‘asn dM S3dIAaP pue siaindwod |euosiad

9Y3 UIYUM Yloq pappaqua aJe swyliobje asay] "paJajjo ale am
s9210Yd 2y} buljpuueyd pue sadualasald ano buliisgul ‘'sinoineysq
Jno buisAjeue :swyliobje ybnouyy passyjly pue pajeipaw ale
pJ1OM uJspow 3y} ul suoildesalul AepAians uno ‘Ajbuiseasdu)

NOILINAOCWLNI
SHINN

FAIRNESS TOOLKIT HANDBOOK

CONTENTS

Introduction 3

Awareness Cards 5

TrustScape 11

Stakeholder MetaMap 17

Value Perception 21

Resources 24

Acknowledgements 25



144

A
STt
o a3
Ok 0]

I |[uueyYd palelapow JNO UO }¥|00] dY3 0} sasuodsal
JnoA Jo ‘uonewiue ayl Aq paJsidsul SOSPIA UMO JNOA 1504

19UJ31UI-21NIN}-INO/WOod’ [AnAuly//:sdiy

]2uuey) 3gN3INOA seigun

0]
JMbebalayao/ag ninok :sdiy %
EIERE

:1Jeay s} 3e sanss| 9y}
pue 1aloid seigun ay3 sednpoJiul eliaqlids Aq uoijewiue 1oys

uoljewiuy seigun

TERE
yn-e-uozioy dm-An/:sdiy %
(=135 =]

:dwwesboud Ainf yinoa J1ayl Auedwodde 01 924n0sal
|euonyesnpa uado ue pajeaJd aney weybuloN 4o AysiaAiun
‘a1n313su| Awouod3 |enbig uozoH 3y} 3e sanbea||od JnQ

921n0saY Jeuonednpy uadQ

1)j|00)-ssauleyM N de uoZIIoy dm seiqun//isdily 1 X
Ok-—r00]
1249y aAIydJe diz passaidwod

B Ul JO S3|1} |ENPIAIPUI SB PROJUMOP 0} d|ge|IBA. S| 33|00 3yl

peojumoq

SI2EUNOSIY

YOOEANVH LINTOOL SSINEIVE

UNEIAS
ACKNOWLEDGEMENTS

Toolkit Concept & Design : Giles Lane
[llustrations : Alice Angus
proboscis.org.uk

Designing the toolkit was a participatory process involving the
following people, to whom many thanks are offered:

UnBias Team

Horizon Digital Economy Institute, University of Nottingham
Professor Derek McAuley, Dr Elvira Perez Vallejos, Dr Ansgar

Koene, Dr Liz Dowthwaite, Dr Virginia Portillo, Monica Cano
Gomez & Dr Helen Creswick.

Department of Computer Science, University of Oxford
Professor Marina Jirotka, Dr Helena Webb, Dr Menisha Patel,
Paula Fiddi & Ross Gales.

School of Informatics, University of Edinburgh
Dr Michael Rovatsos, Dr Sofia Ceppi & Dr Alan Davoust.

Co-Design Participants:

Staff & Students at Sir John Lawes School, Harpenden

Staff & Students at Elizabeth Garret Anderson School, Islington
Mel Jewell, Community EET Worker at Oxfordshire County
Council and members of the go_girl:code and create group

Special thanks to theatremaker and improv expert Alex Murdoch
for devising the Awareness Cards Exercises.

25

"91e42dO UOIIRUIWILIDSIP pUe ssaudiejun ‘@1pnfaid snJy
‘seiq moy buliojdxa 1oy sa13inilde dnoub djweulp g — asmiaxg

£SUOISIDAP S}I JO sadUBNbasU0d ay3
pue wyiiob|e ue 12943 pue dUBN|FUI YdIYM SI03De}) IS0 pue
sdais ‘syndul ay3 aJe 1eym :spied ,wyiliob|y syl ag,, § — Ss830.4d

"$SUIYOMISNIIUN pue
ssaudiejun ‘seiq djwyiliobje jo sajdwexa a4l [eal Z| — ajdwex3

:spJed 4o ‘sadA} Jo ‘syins JuaJapIp YBIa sey ddep ayL

}aqa 3yl

1599 dnoub unok 1o noA syins 1eyy Aem Aue
ul WYl asn ap siy3 asn o1 shkem Buoim Jo bl ou aJe aiay |

i9de[d Bujel aJe S3W0d3N0 pue suolsPIP AYpomisnaiun 1o
ssauJlejun ‘seiq AUm pue moy ‘saldaym ‘Usym mMmous 9M Op MOH e
£SwdsAs dlwiyiob|e ul s103dey) J19Y10
pue sanjeA ‘syybui ‘erep usamiaq sdiysuoile|al syl aJe Jeyppn e
"001 S31191D0S puUE S3IUNWWO) Se INq
‘sienpiAlpul se 3snf 3ou sn 10344 Asy] 941 AepAians ui op am
1ey1 sbuiyl Jayro Auew pue ‘ueoj yueq e s13b oym ‘Mmainialul
gol e 5396 oym ‘saydieas 19ulalul ‘sSPas) SMAU Jno buirepip
‘Aoennid pue sanl| Jno buiaye ‘suaymAians ale swyrliob|y

"SUOISIDAP dIWy3ilIob|e ul

udppIY U140 uolewWIOLUISIW pue Buljijoid 1opuab pue |epel
‘seiq ay1 931kl ued Ydiym seapl mau adidsul 01 sai1lAIlde pue
SUOI1BSIDAUOD }Je)S O} SPJed 3y} ds "SdAI| AIno uo aney Aay3 1ey)
1pedwi 3y} pue swyiiobe Agq sapew aJe suoisipap moy buriojdxa
10} |001 bulop pue buiyuiyl JIAID B S| SPIBD) SSUDIRMY 4O P3P aYL

asoding

SA@dVv SSANAIVMY
-SVENN

FAIRNESS TOOLKIT HANDBOOK

It also includes additional materials:

e Value Perception Worksheets — for assessing and evaluating
the value of using the toolkit;

e Sketch Sheets — illustrations by artist, Alice Angus, which are
derived from our co-design workshops with young people
visualising many of their concerns and feelings about the
internet, data and algorithms;

¢ Keyword Sheets — keywords also derived from our co-design
workshops with young people.

Co-Design Workshop Findings

The toolkit has been co-created with young people and
stakeholders whose input has greatly informed the design
process. We conducted a series of workshops with young people
aged twelve to seventeen in two schools and with a group

of sixteen to twenty-two year olds in a community centre to
understand more about how aware they are of the issues,

how relevant to their own lives they perceive them to be and,
what they thought should be done.

Our observations revealed a consistent fatalism and lack of a
sense of agency linked to the highly personalised nature of
young people’s interactions with the technologies. This fostered
a sense of isolation and inability to effect change, coupled with
a very limited sense of their rights and how the law already
protects them in their interactions with service providers and big
companies. They often feel that their voice is neither heard nor
listened to, even when they are the targets of some of the most
aggressive marketing techniques.

Many of the participants were surprised both at the scale of
algorithmic systems and how much their data and behaviours are
already tracked across the internet by government and industry.
What might start with a degree of apathy and lack of concern
always ended with intense debate and with a sense that their
generation will be the next to shape and determine the future.
This toolkit should help focus and amplify such debates.
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UNCIAS

>
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\

OPPORTUNITIES

MOTIVATIONS

pes?

\

/

RIGHTS
HUMAN RIGHTS

some of your basic rights are:

« right to life

« right to respect for private and
family life

+ right to personal liberty

« right to freedom of expression

+ right to freedom of belief and
religion

+ right to education

« right to non-discrimination

+ mobile phone number
+  email addresses

+ social media identities
+ places of education

« places of work

« previous addresses

+ sexual orientation

« ethnic identity

« family background

RECOGNITION

« accomplishment & mastery
« being visible

« high achievement & success
« public credit & respect

« social status

. fame

+  competency & proficiency
« self-respect & pride

« self-esteem

- seniority

personalisation could lead to online
filter bubbles in which users only

see content that is similar to what
they have already liked, thereby
reinforcing narrow or inaccurate
viewpoints. Personalisation can

also produce annoyingly inaccurate
recommendations (for shopping items,
relevant job advertisements etc.) or
even potentially discriminatory ones,

GLOSSARY
WHAT IS AN ALGORITHM?

An algorithm is a process or list of
rules to follow in order to complete
atask, like: solving a problem,
making a decision or, doing a
calculation. When an algorithm is
written, the order of its instructions
is critical: it determines the result
of the process.

Algorithms are essential to the way
computers process data. Their design
is often influenced by other factors

+ what data would you ke to know
about the candidates?

+ what data shouldn’t you know?

« how would you use the data to
select who to interview or not?

« what values would guide your
decision?

« what rights and laws would you
need to respect and comply with?

FACTORS

DISCRIMINATION

Discrimination means treating a
person unfairly because of who
they are, or because they possess
certain characteristics. If you have
been treated differently from other
people only because of who you
are or because you possess certain
characteristics, you may have been
discriminated against

Discrimination can occur in
different forms:

+ right to a fair trial « prestige such as laws and values deemed
« right not to be tortured or treated prestig important to society. *  direct discrimination
inhumanely « indirect discrimination
+ right to protection of property Algorithms are ubiquitous in o Geerimination by o
everyday life. They are embedded T hareaen ey
in the software of our personal i
computers and devices as well as in
the wider infrastructures facilitating
ﬂ g and controlling modern day life.
8 E' WS UNEIAS UNELAS
PERSONAL INFORMATION PERSONALISATION BE mg@?&’:;p"" : POSITIVE DISCRIMINATION
+ home address Personalisation helps users and also imagine you are an algorithm that What positive qualities do other people
+ telephone number provides a way for platforms to boost selects interview candidates for a job: seein you?
their advertising revenue. However,

Set up the room ‘speed dating’ style,
with chairs facing one another.

« elect someone to keep time;

« when they give the signal, you
have 30 seconds each to notice and
share 3 positive qualities about your
opposite partner, and vice-versa.

« note down the qualities you are
given by each partner;

« when the timekeeper gives the
signal, move onto the next person

= (e.g. natural family, adopted, Personalisation algorithms collate and * what factors might affect the
= o fostered, in social care) act on information collected about outcome? . Did you know that other people
g 2 z ! ~ . online users. Some people regard this « how would you communicate your thought about you like this?
o gy 3 w s e 3 2 as a breach of privacy, leading to an decision to the candidates? How does it feel to have your qualities
g2 5% g e - '\\ Ul 8 emergence of options to opt out of « what could the consequences be? recognised or ignored?
@ Ww = § o & 0 : < E personalisation advertisements and Does it feel like their observations were
aa == g = m S il & not to be tracked as you browse online. positively biased in your favour?
Ol :: 25 859
EOY ¢ fi:si s ‘é £ < 5 S hens ens NS
£ 288 g L1
()] E Woogs TESEfss ol —— C
9 55 7858 32 e C ww, o
W @i 85 =% w Sl o
ZED : fiicsd |EC &y
I 3 8z £ g g™ ds d ibi f I d |
wg s ik i o - Data — 12 cards describing types of personal data we commonly
3 > & 57 S5 .
= share across numerous platforms and services.

Values — 10 cards with over one hundred values that typically

motivate people in everyday life.

Rights — 8 cards summarising key rights upheld by United

Kingdom law: human rights, disability rights, equality rights,
consumer rights, employment rights, data protection rights,
health and safety and patient rights.

Factors — 4 cards describing common factors which affect
decision-making — whether human or machine-automated - bias
& prejudice, discrimination, trust and fairness.

Glossary — a simple explanation of an algorithm is. An additional
card describes Artificial Intelligence and Machine Learning.
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VALUE PERCEPTION

Purpose

The value perception worksheets have two purposes:

1 as a prospective tool both participants and stakeholders to
imagine the potential value of participating in the UnBias
public civic dialogue.

2 as an evaluation tool for reflecting on what participation has
actually resulted in, for instance for participants to evaluate
any responses to the TrustScapes in Stakeholders’ MetaMaps.

Both worksheets use a matrix of hexagons to map out
motivations, opportunities, costs, values and other factors in
using the TrustScapes and MetaMaps.

How to Use

Print out a copy at the size most useful for your purposes, e.g.:
for individuals — A3 size
for a small group — A2 size
for larger groups — A1 poster size.

Bigger sizes can be printed cheaply at local copy shops.

The Value Perception sheets are intended as personal or group
reflection tools, not as contributions to the public civic dialogue.

However, if you do wish to share a completed — and anonymous —
worksheet, please email it to us: unbias@cs.ox.ac.uk

We will post it on UnBias’ website and social media (Instagram &
Twitter).
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and consequences it can have.

Why is this important?
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Decisions about our lives are made by systems that are
increasingly being automated. The cards can help build
awareness of where and how such decisions occur. They also help
to develop critical thinking capacities about whether or not the
decisions may be biased, and what factors might motivate any
discriminatory or unfair outcomes.

Risk and trust

Risk and trust are inseparable and intertwined. The more we are
at risk of vulnerability, the more important trust becomes. Many
of the Exercises rely on and explore trust between participants.
They also offer a space of self-reflection about how we trust
ourselves, and how we perceive our world-view: as safe or
unsafe, hostile or friendly, happy or sad, open or closed etc.
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How to Use

MetaMaps can be completed by an individual or by a group.
Print out a copy at the size most useful for your purposes, e.g.:
for individuals — A3 size
for a small group — A2 size
for larger groups — A1 poster size.
Bigger sizes can be printed cheaply at local copy shops.

Select a TrustScape from those shared online via the UnBias social
media (Instagram, Twitter & Facebook). Print it out and stick it
onto the MetaMap in the box provided:

for A3 MetaMaps — print TrustScape at A5 size

for A2 MetaMaps - print TrustScape at A4 size

for A1 MetaMaps - print TrustScape at A3 size

Responding to a TrustScape

Bear in mind that, although anonymous, each TrustScape is the
work of a person or group who are sharing their perceptions and
feelings about crucial issues affecting our society. Try to respond
in both an informative way and an aspirational way.

Please remember to be respectful about the young people’s
perceptions and feelings — your response will be a contribution to
a public civic dialogue which they will be part of.

Sketches & Keywords

The toolkit also includes sketches and keywords you may wish
to use in your own response. Print them out on label sheets and
stick them in the boxes or use them as inspiration for your own
words and drawings.

Keep Your MetaMap Anonymous

MetaMaps are designed to be shared online so please do not add
any personal details or information that could identify you. But
don't worry if you do — we’ll anonymise any we spot that need it.
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¢ Acknowledging your own biases.

¢ Investigating the consequences of your own bias.

e How do you know if you have acted fairly?

e What makes us trust social media?

e How are agorithms created and used in computer science?

e Addressing bias when writing computer programmes.

¢ Are search engines trustworthy?

¢ How can we discern facts from opinions?

e How can you collect, analyse and represent data to prevent bias?

e Can you prevent bias in statistics?

e How do you identify information sources that are reliable and
trustworthy?

¢ How does bias affect the use of data and graphs in different
subjects?

Games & Play

Adapt games you already know as a way of familiarising yourself
and others with the issues. For instance:

HAPPY FAMILIES: Shuffle the deck and deal them out amongst
the players. Players then take turns to pick a card from the player
next to them. When a player has 4 cards from any of the same
suits they can lay them down. The aim is to have as many suits of
4 as possible.

TRUMPS: Pick an Example Card place it face up. Select the Data,
Rights, Factors and Values Cards, shuffle them and deal them out
among the players. Players then take turns to add their cards on
top explaining why they are relevant to the Example. The winner
will have put down the most relevant cards per example.

GUESS WHO?: Use the Data, Rights, Factors, Example and Values
cards. Shuffle them and deal each player a card. Players then take
turns in asking each other one question to try to work out which
card each player has. The correct guess wins the card, the aim
being to win as many cards as possible.
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UNCIAS
STAKEHOLDER METAMAP

Purpose

©O proboscis

The MetaMap is a worksheet for stakeholders in the ICT industry,
policymaking, regulation, public sector and research to respond
to the TrustScapes. By selecting and incorporating a TrustScape
from those shared online, stakeholders can respond to the
participants’ perceptions.

(©xoce)

HOW DO YOU THINK THESE ISSUES ARE BEING ADDRESSED BY COMPANIES AND AUTHORITIES?

IDEALLY, WHAT WOULD YOU LIKE TO SEE DONE?

MetaMaps will also be captured and shared online via UnBias
social media to enhance the public civic dialogue, demonstrating
the value of participation to young people in having their voice
listened and replied to.

MetaMaps offer an anonymous means for stakeholders to
participate in a public civic dialogue about issues that are of
fundamental importance to our society. They provide a civic
thinking tool that adds value to the voices and concerns of
users represented in the TrustScapes and which validates their
participation in a responsible, civic process.

ILLUSTRATE WHAT IS IMPORTANT TO YOU ABOUT THIS EXPERIENCE

AN EXPERIENCE OF ONLINE BIAS, UNFAIRNESS OR UNTRUSTWORTHINESS YOU HAVE HAD OR ARE CONCERNED ABOUT

|#TRU§TSCAPE | unbias.wp.horizon.ac.uk
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